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  EDITOR’S LETTER 

                      Milos Tucakovic 

                      Managing Partner 

                      Stanton Chase International,  
                      Belgrade 
             

Dear readers, 

This is our last issue of the year. In the tough times for 

the economy of Serbia throughout all these months 

we’ve tried to broadcast the positive spirit by talking to 

the businessmen from different industries and we tried 

to promote domestic companies and organizations, not 

just in the country but also abroad. 

We are aware that business results of the year are 

summing up and that the last details of plans for the 

next year are arranged. Given that we’ll have more time 

for the season’s holydays this year, we wish to make 

your short days more pleasant, so we bring you new 

interesting things from Serbian economy. We stay open 

for your suggestions. Thank you for your support and 

broad coverage in 2013 and we hope that we’ll justify 

your trust in 2014. 

We wish you a lot of success in your private and 

business ventures and that our next business year is far 

more successful than this one. 

 

Happy holydays! 

belgrade@stantonchase.com 
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In April 2007 in the small town of Mala Remeta on the south slopes of Fruska Gora, the pearl of 

Panonska depression, which has always had a significant role in Serbian fruit growing, Miso Deuric 

set up the company ATOS FRUCTUM that now tends to become the leading producer and           

distributor of apples in Serbia and on other markets. 

The love towards nature and healthy lifestyle directed them to start growing apples, one of the 

healthiest fruits. The orchard of ATOS FRUCTUM has 80 hectares, with healthy soil of a very high 

quality on the elevation of around 250 meters. 

We talked to Miso Deuric, the owner of ATOS FRUCTUM. 

 

How much is fruit growing developed in Serbia? 

Serbia is known as a fruit growing region and I think that Serbian fruit growing is recognized in 

Europe as a great potential. Those are the possibilities and the historical characteristics, but from the 

standpoint of technological development we are at a very low level, starting from the education of 

experts in high schools and University, and our especially weak point is the use of scientific   

achievements in practice, both our own and European. 

 

  SERBIAN BUSINESSMEN –  
 

MISO DEURIC, Owner of ATOS FRUCTUM 
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The organization by the State is fairly weak in the area of regionalization of fruit sorts according to 

the type of soil, climate, relief and everything else, up to the organized collection of fruit. Bearing all 

this in mind, our Company developed cooperation with large European institutes and consulting 

agencies and in that way mitigated the lack of knowledge on the Serbian market. We brought the 

knowledge to every single apple, figuratively speaking. However, as regards the issue of quantity 

and continuity, the State should have encouraged it long time ago by organizing cooperatives, so 

that the consolidation of collected fruit could be done and the quality and continuity assured. In this 

way the possibility of serious appearance on demanding markets would be provided. Regarding the 

quality, it shouldn’t even be discussed, it is understandably best and in accordance with every     

standard that European Union demands (GlobalGap, HACCAP, ISO).  

 

Can the fusion of more producers contribute to a better placement and competiveness? 

Being aware that alone, no matter how big we are, we 

could not respond to the demanded continuity and    

quantity to the markets, mainly West European, so the 

first Cooperative is launched together with the regional 

government using the experience of Germany and Italy. 

We aligned the procedures of their acts with our        

Company Law (in Serbia the Law of Cooperatives still 

does not exist). The Cooperative is formed with 15        

co-operators with the capacity of 350 hectares of planted 

area and planned yield of 25,000 tons. To cover this 

whole project technically and technologically, we plan to 

construct a modern cold storage in the spring; its capacity will be 20,000 tons and it will have        

dynamic regiment and the newest pre-sorters and sorters. With the cold storage, the Cooperative 

will be the heart of the new organization that will enable the standardization of entire growing,     

storage, manipulation, branding and sales process. This will provide us with the possibility to       

compete on the West European market. 

 

Why on West European market? 

The facts that Russia joined the World Trade Organization in 2012 and that Serbia lost the privileges 

it had through bilateral agreement with Russia on one hand, and the presence of Poland bordering 

Russia as a big player in growing apples on the other hand disabled Serbian growers and exporters 

to equally compete on the Russian market because of the pronouncedly high difference in transport 

costs. That is why Russia won’t be the primary destination for export for a long period of time,       

because Poland grows 3.2 million tons of apples, that is 1/3 of whole European growing.  
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On the other hand, the market of West European countries is starting to be very attractive for our 

growers because of the cost that is in Serbia significantly lower and because of the low costs of     

labor, which is one of the main factors in calculating the prices. For example, the participation of    

labor in the cost in Germany amounts to 30 eurocents per kilogram and in Serbia to 10-15          

eurocents, depending on the quantity. However, we have the market of European Union that is very 

demanding regarding continuity, quantity and quality and even packaging. They demand clear       

dynamics of delivery throughout all the year in specific quantity. If you have organized and          

standardized production and organized appearance (in terms of quantity and continuity, and the 

quality is mandatory) the success for export on West European market is opened. 

In addition to the listed advantages, the Cooperative also assures cheaper sources of supplying,   

because of the economy range, and it excludes the competition of the domestic co-operators on    

foreign markets and provides firmer branding of products which is a must in today’s business; it also 

allows easier lobbying with the government structures for awarding stimulus and other types of     

infrastructure help. It assures broad social responsibility by forcing sustainable development,       

ecological protection, easier management of channels where flow of knowledge circulates in both 

directions. The Cooperative that we are founding means a strict control of all processes, including 

production, chemical protection, nutrition, storage, manipulation, packaging and branding.  

  

This is a great initiative, but it should also be emphasized that as a Company, you have       

already had a lot of success in applying modern technologies and success in placement. 

ATOS FRUCTUM introduced the watering system drop-by-drop, protective nettings. The yield in 

2009, despite the fact that the orchard was very young, was 75 ton per hectare, which is a great   

success given that this is a first-class apple. It is important to say that by using modern methods of 

market research, and product branding we were able to impose our brand and to sell it in all major 

supermarkets in Serbia that have a goal to sell first-class apples. In addition to that, we also export 

to England and Scandinavian countries, with a very high perspective for further expansion, because 

the quality of our apple is graded with the highest mark. 

        Interviewed by Milos Tucakovic,  

       Managing Partner, Stanton Chase International 
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 We talked to Zeljko Sertic, President of the Chamber 

of Commerce and Industry of Serbia, about the importance of 

the foreign investments, planned reforms and strategic               

development of Serbian economy. 

 

What is the significance of foreign investments for        

economic development of Serbia? 

Without investments there is no sustainable development for 

Serbia. Whether they are local or foreign, they bring capital 

and new work places, and with direct investments domestic      

economy gains modern technologies, modern management 

and new export channels. Parallel to attracting foreign           

investors, Serbia has to develop its domestic economy and to 

improve its competitiveness and its export and investment    

potential. Foreign investments are the crucial for export 

growth, but domestic economy has to follow. Foreign investors 

are looking for network of local suppliers that are solvent and that have experience and established 

business standards. 

Until now the capital of our Diaspora, who runs serious businesses, has not been used enough. 

OECD thinks that one of the first success indicators of an economy is when Diaspora starts          

investing. The director of this organization told me on a recent meeting in Paris that if a country has 

the trust of its Diaspora, it is a favorable indicator for others. 

 

What is important to foreign investors? 

We can’t make investors to invest. We can only attract and motivate them. The lower the risk, so is 

higher the stability and prediction of conditions. Less administration and more efficient justice        

system, the State and local government are the main criteria for investors when they are picking the 

destination for investing and when they are making final decisions.  

Beside the political and macroeconomic stability, which are mandatory if we want to be on investors’ 

maps, and regulated and favorable business environment, investors analyze additional elements.  
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Today the accent is more on knowledge, such as foreign languages, technical skills from relevant 

areas and modern managerial skills. In the circumstances of global competitiveness and the mobility 

of capital, Serbia, just like majority of European countries, won’t be able to compete with low costs: 

we will need to base our competitiveness, amongst others, on high-quality human capital.  

 

How do you assess past foreign investments? 

From 2005 till 2012, according to data of National Bank of Serbia, Serbia attracted €12.5 billion net 

of foreign direct investments, which is less than others countries of the region. That is, amongst 

other, the effect of absence of structural reforms in the past period. For example, Croatia had the net 

influx of FDI in the amount of €14.7 billion, Romania €40.2 billion, Hungary €36.3 billion. However, in 

comparison within the region, we had the best effects of foreign investments in the past few years, 

because they were placed in production. As al result, we have a major growth of export, the          

reduction of external trade deficit and the biggest coverage of import with export so far. More than 

two thirds of our export comes from foreign investors, and on the list of the biggest exporters are   

exactly the   companies of foreign investors and the investors that successfully do business here. 

They are the best recommendation for Serbia as an investment destination. 

 

Which strategic direction for economic development does the Chamber support? 

Primarily in energy, modern agriculture and the production of healthy food, processing industry, end 

products and construction industry which brings along additional thirty businesses. The development 

of IC technologies is also very important, because it can be a very significant development direction 

in the future. This field already has educated and creative people who make good export results. We 

have a serious potential in tourism too. Tourism went through significant changes and Serbia now 

has the opportunity to initiates congress, wellness and spa tourism. 

 

What will the planned reforms of Ministry of Economy bring in 2014? 

I would rather talk about the effects of reform package of Government of Serbia, and the activities of 

other Ministries – Energy and Environmental Protection, Agriculture, Mining, Regional Development, 

Trade, etc. The measures adopted till now represent the first step and the necessary condition that 

will bring new regulatory framework and that will bring first results in the next year. The Laws which 

are not good and which became barriers for business and investing should be changed. Along with 

structural reforms, whose implementation had just begun, those four Laws – on labor, planning and 

development, privatization and bankruptcy, should provide necessary resetting of Serbian economy. 

. 
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Beside the new regulatory framework, I believe that next year should bring the solution for a burning 

issue of insolvency, and major cuts for the companies that haven’t ended the process of                

restructuring. Of course, that won’t be enough for radical changes, nor could they be conducted over 

night. We are now at the beginning of that process and the Chamber insists on comprehensive    

package of measures that would be taken in the next three to five years with operative plan – with 

tasks for every Ministry.  

 

What are the expectations for 2014 and how are investors attracted? 

In order to have more investments we have to work on two tracks – on structural reforms of a whole 

business environment and investing and on representing our potentials abroad.  Therefore, the      

activities of Serbian Government and the activities of Serbian Chamber of Commerce are             

synchronized and directed towards the same goal. I am sure that Serbia can create a very attractive 

environment for investing and business in the next two or three years, and that we could feel the   

influence of significant investments in our country already in 2015.  

After the last year’s decline of investments and this year’s rise, from a low starting point though, in 

the last few months we are having encouraging news of a new wave of investments. Big                

infrastructure projects, like South Stream, are starting, so we expect the growth of influx in the next 

year and the positive contribution to GDP of private and Government investments. 

This new investment growth is backed up by the Government with its determination to upgrade      

business and investment environment along with taking measures for public finance consolidation. 

The support to that growth are also the activities of Serbian Chamber of Commerce on the            

promotion of economic potentials of our country (from agriculture and energy to creative industry) 

and the activities of connecting domestic companies with international business community. 

The Chamber is the most legitimate and the most natural representative of economic interests of 

Serbia abroad – through international activities, which have been intensified this year and the       

network of representative offices which we are developing. Every year we carry out more than 30 

international business forums and meetings in the country and more than 40 economy-related visits. 

We have started a great investment campaign. The investment conference of Serbia in Moscow 

where we represented 75 projects worth almost €7 billion will be the model for representation of     

investment potentials of our economy in the world. We have already scheduled gatherings in India 

from 24th till 27th of January, and there are plans for presentation of our potentials in China, and 

again in London in March.  

Interviewed by PhD. Milos Petrovic, 

Partner, Stanton Chase International 
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We are talking to Mr. Vladimir Ahmad, who is  going to 

lead a new financial institution in Serbia.  

 

Where did you start your life? 

I was born in the town of Kikinda, Vojvodina, where I     

attended the first five years of elementary school. My 

mother was Serbian, and my father is from Jordan. My         

father was a famous football player and came to Serbia 

to study Faculty of Sport and Physical Education, but his   

parents did not agree. He graduated Agriculture instead, 

married my mother and so I started my life there. I      

believe I can recognize many traits of Serbian mentality in my character. 

 

What do you remember most from your childhood? 

The scent of earth after rain, playing under wild chestnut tree, fantastic school teacher, the house full 

of books. Education I got in Serbia gave me many advantages later in life – first of all in                  

understanding mathematics, but also in the field of culture – I read a lot, books were available and 

there were no censorship. We all are indebted to Vuk Karadzic who arranged our alphabet in such a 

way that children can learn to read so easily, which opens the wonderful world of books for them at 

an early stage of their lives. So, for example, I read “The Process“ by Kafka when I was ten, which in 

another language would have been difficult for a child of that age. 

 

Where did you continue your education? 

I continued my education in Jordan, where I finished      

secondary school and University. I also had a sport      

scholarship, I played handball for the national team.  
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You have an extensive international experience. You worked in Arab countries, Hong Kong, 

Ex-Soviet Union countries, Mauritius. Where did you feel best and why? 

Hong Kong made the strongest impression on me. I am totally impressed with that city – it is very 

fast, but everything works great, safety is also at a very high level, there is hardly any corruption. 

Competition is huge in every business, and it is not a shame to fail, only not to try to succeed.     

Children of very rich parents also work and it is normal that they start from junior positions. Although  

they sometimes come to work in Ferrari bought by their parents, it does not prevent them to work 

hard in order to build their own careers independetly. Mauritius was also a wonderful experience, 

especially for my family, my daughters were small then and spent all day in swimusuits. In terms of 

work, Mauritius was a place of great challenges because a lot of businesses related to India are run 

from there.  

 

You were loyal to one company, HSBC bank, for twenty years. What was the main reason for 

that?  

The fact that I always had new challenges. Most often my task was to “fix“ things. Usually I would 

need around 18 months and after that I would go either to another country or to another task. 

 

I suppose you did not come to Serbia to “fix“ things?  

No, I came here to develop and I am looking forward to it very much.  

 

After almost 30 years you are back to your homeland. What was you main motive to make 

this decision?  

I have not been in Serbia for 28 years and this is, of course, all very emotional for me. I visited my 

native Kikinda and I recognized everything immediately. I am very fond of Serbian language and 

culture, food takes me back to my childhood, and so does the local music – I probably listened to it 

as a kid, because it sets me in motion as soon as I hear it. 

 I am very attached to Serbia and its culture and that is what attracted me most here. I had an idea 

to come here in previous years, but my bank always sent me somewhere else. The opportunity rose 

eventually and I did not want to miss it. Since I worked in developed, underdeveloped and 

developing countries, from that aspect, Serbia is an adequate place for me: some things are very 

regulated here, some others not so much, and I am used to working in both regulated and 

unregulated environments. The mentality is close to me: people are not agressive, have a sense of 

humour, they are curious. 
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What do you see as your biggest business success? 

It is difficult to single out just one, but for example, I am very glad that I recognized the talent of one 

extrardinary colleague.  

It was in Jordan, she was only 30 years old, a mother of two kids, and it took me 6 months to 

convince the others what potential she was. I am very demanding at work, and people cannot 

always follow me, and she sometimes used to go even ahead of me. She is very successful today, 

and I am very proud to have recognized her on time. 

 

How do you function, what makes you successful?  

I sleep very little, only a few hours, and in two parts. I work best at night, let’s say between 3 and 5 in 

the morning, I am always awake at that time. After that I take a nap for one hour and then I can 

function the whole day.  

 

What is in your opinion the most improtant factor for success in banking?  

It is of vital importance to monitor the competition and to anticipate the trends – this is what 

influences most the strategic decisions, on which banking segment to focus. 

             

Interviewed by Jasmina Milosevic, 

Principal Consultant, Stanton Chase International 
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In the past few years pharmaceutical industry has seen significant 

changes. We talked to Aleksandra Draskovic, General Manager of 

PHOENIX Pharma, about the influence of these changes, the       

problems pharmaceutical companies encounter and the perspective 

of the industry. 

 

How do you see the changes in pharmaceutical industry that 

have happened in the past few years? 

Global economic crisis, the tendency to rationalize the costs on every 

level, the decrease of purchasing power of the population and the 

loss of a large number of “blockbusters” (innovative, high profitable 

drugs, which are prescribed mainly to chronic patients), along with the 

price cut resulted in reduction of profit of producers. Producers     

compensated the lost profit by reducing costs (outsourcing non-core activities) and, in a great deal, 

by reducing rebate towards their clients. All of this led to turbulent changes in every channel of     

distribution in pharmaceutical industry and conditioned the drop of margins in the whole chain. The 

trend of intensive acquisitions on a consumer level is continuing and it transfers onto other           

participants of distribution chain. The novelty in retail distribution channel is that the big chains of   

private pharmacies are doing acquisitions of smaller individual pharmacies and that smaller          

individual pharmacies start to group by forming associations so they could strengthen their             

negotiating and purchasing power at suppliers. Besides the fact that this industry is very complex 

and that changes made it even more dynamic, this industry is still one of the rare ones that           

succeeded to adapt itself to the economic crisis.  

 

Where do you see the potentials and perspectives of local pharmaceutical industry and    

market? 

First of all, I see it in the change of the approach of producers that need to redirect their activity from 

the concept of marketing approach to products to the concept of full dedication to the customers’ 

needs. Then, a full focus on the quality of service and satisfaction of clients is necessary, which 

would turn the relation customer – seller into a partner relationship, where the quality of service    

towards the client has a significant role. By accepting some of the basic rules of the FMCG industry, 

the pharmaceutical industry has a chance to change its operating model, and even the market.  

POTENTIALS AND PRESPECTIVES OF SERBIAN PHARMACEUTICALS  

INDUSTRY - ALEKSANDRA DRASKOVIC, General Manager PHOENIX Pharma 
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What are the main problems       

regarding trade and the placement 

of products on the market that 

p h a rm a c e u t i c a l  i n d u s t r y              

encounters with? 

We are all aware of the fact that     

Republic Inst itute for Health           

Insurance, as the biggest “buyer” on 

the  pha rmaceu t i ca l  ma rke t ,             

encounters problems of reduced     

income from mandatory health        

insurance every day and that we 

have a large problem in financing the 

health system. The problem of liquidity on our market is mainly brought to an acceptable limit and all 

of us in the chain are additionally encouraged by the fact that the State respects deadlines in paying 

its obligations and it succeeded to reduce its debts from 270 to 120 days, and there is a tendency 

that this period will drop to 90 days in 2015. On the other hand, the Law about payment deadlines 

dictates that we do domestic payments with maximal values up to 60 days. All of this leads to      

compensating the difference by wholesalers which puts additional pressure to the business and 

making profit. With the implementation of new legislation on public tenders wholesalers are obliged, 

when bidding, to submit bank guaranties to tendering health initiations, and at the same time       

producers also demand bank guaranties from wholesaler as collateral for their receivables. This kind 

of situation imposes increment of costs from wholesalers, and at the same time all of the risks of    

doing business on the pharmaceuticals market are transferred onto wholesalers. Despite the     

aforementioned, the fact that the government issues maximal prices of drugs and rebates for       

covering costs of turnover, and the fact that Fund determinates the drug list with their prices, along 

with the unstable rate of dinar and without precise and permanent criteria for synchronizing them, we 

are unable to plan accurately and the risks of doing business are rising. 

 

In your opinion, what would the State have to do or change so that the situation in the      

pharmaceutical market in Serbia improves? 

In the past period, the State made a few vital decisions regarding the definition of deadlines and    

primarily regarding the definition of payment deadlines and the possibility of getting prescription 

drugs in private pharmacies. In our company we embrace every similar decision that leads to        

improvement of health and that is in the best interest of patients with optimism and wish to contribute 

to its realization.  
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In which way and with what plans is your company present on Serbian market and what is 

the base strategy of development of PHOENIX Pharma on Serbian market for the next period? 

In the last couple of years we made significant investments in infrastructure, in that way we can    

increase our capacities and take over the leading position on the market. Keeping in mind our base 

postulates and our vision which says that we wish to change before we have to, we made important 

investments in technology and adapting of the organization so that we are ready to meet changes 

that we anticipated on the market. Besides the work we did on quality and continuity of delivering 

wide range of goods, our focus is on the provision of services to our clients that result in                

improvement of their business results. Regarding that, we enter the market with new and unique 

software solution for all pharmacies, with online ordering, telemarketing that is the tool for discount 

sales and with the marketing concept Betty which you will have a chance to see throughout Serbia 

by the end of the year.  

 With our innovative approach and readiness to change both ourselves and the market by having 

long-term strategy and structured appearance, we have achieved to be recognized as a first-class 

partner which consistently implements the latest trends of pharmaceutical industry in Serbian       

market. 

 

 

                 Interviewed by Maja Manojlovic, 

Consultant, Stanton Chase International 
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 The process of globalization         

encourages companies to expand        

business outside the borders of their          

countries, which brings the responsibility of 

meeting the clients that are different in 

preferences, needs, purchasing power, 

culture, etc. Culture is one of the most    

significant factors that complicate the use 

of global, standardized strategy on every 

market. It is not enough to solely adapt the 

product/ service to the habits and wishes 

of the clients, but it is necessary to adapt 

the whole way and form of doing business to cultural and ethnic codes of a foreign country. It is the 

same in the case where managers start working in foreign countries and their way of thinking and 

doing business has to be adjusted to the new environment. For that reason, the adequate training of 

this category of employees is crucial for human resources management.   

New cultural and business environment brings a number of challenges which expat managers      

have to deal with. When encountered with those challenges, they find help in cross-cultural training.    

Cross-cultural training is a process implemented with a goal to enhance business, through learning        

cognitive, affective and behavioral competencies, which are the base for establishing successful    

interaction within members of different cultures.  

The preparation of this type of training is based on perceiving existing differences between, not just 

national cultures, but between ways of doing business. The ability of understanding behaviors,      

attitudes and values of different cultures enables successful adaptation of managers into foreign    

environment.  

The key goal of cross-cultural training is the provision of necessary knowledge and skills that will   

allow managers to do business in a foreign culture effectively and that will often have completely  

different conditions from those that they are use to. The accent is on establishing good business, 

and even private relations with people from different cultures, based on knowing and understanding 

of the basic dimensions on which these relations are established on. That task will be more or less 

difficult to achieve depending on the level of familiarity of the two cultures, culture of origin and the 

culture of the foreign market.  
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Sometimes these will vary only in language, and other times in the way of life and lifestyle, State and 

political system, religion, etc. It is possible to overcome all of the differences through successful     

socialization. 

The idea of cross-functional training is not the transformation of the personality or character of a 

manager, but providing information, skills and knowledge necessary for understanding and           

accepting different cultural context. It is necessary to build cross-cultural competences and            

encourage flexibility in attitudes. The first step in preparation of training is the assessment of       

managers, which will determine strong and weak points of their interpersonal and cognitive abilities. 

Based on collected information, we are able to assess the potential success of a manager in an     

international environment. The adaptation of training to the needs of managers is necessary          

because of the unique characteristics of every individual, which we get from assessment, and the 

uniqueness of business and the environment in which the business will be done.  

However, only a few multinational companies prepare their managers for working abroad. Managers 

believe in the myth: “If you are successful in New York, you will be equally successful in Hong 

Kong”, which, of course, isn’t true. The situation and the state in the practice are far more from      

recommended model of behavior. Most of the companies provide short, informative courses that    

introduce expat managers to the environment and the culture of a foreign country and the language, 

and that are mostly directed towards enhancement of technical skills and competencies. The       

possession of technical skills is necessary, but not sufficient for achieving success at the                

international level. That is why, if cross-cultural training isn’t organized on the company level,      

managers need to pay attention and invest time in getting familiar with national culture of a country 

they are   going to, because it is one of the crucial factors that determinate their success.  
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In September Advance Response International started offering a range of high-quality programs of 

informal education based on years of experience in providing training to employees in different      

industries, and on the trust of great number of its clients. 

The term informal education is conditioned by the development of contemporary society and the 

needs for the development and the improvement of knowledge and skills in order to functionally    

respond to more and more specific demands of the market. Formal education has its rules of           

organization of the learning process and it gives basic theoretical and partially practical knowledge, 

whereas the informal education (practical trainings) keeps up with time and in its core is a process of 

learning by experience. 

Keeping in mind these facts and the motive that the key of success of every employee in the 21st 

century is a constant improvement and permanent development of business skills, we decided to 

share our practical business experience with young people and help them achieve business success 

in the beginning of their career. Given this we are pleased to announce that Advance Response    

International has opened the Academy of practical business skills in September 2013. 

The programs of practical trainings of the Academy are modular and are made according to the   

principle: 70% practice and 30% theory. The learning process is conceptualized so that the students 

have examples from real business environment (analysis of problem situations, problem solving,  

designing and presenting of solutions, participation in business stimulations with assigned roles, 

etc.) and discuss with prominent experts from different fields in accordance with the topics of the  

semesters. 

The Academy lasts 2 months (there are 4 topics, each of them is covered by 2 sessions of 4 hours) 

and is dedicated to all the experts, students that are finishing university or higher schools, students 

that are on Masters or PhD studies, apprentices and interns.  

Topics of practical trainings are: 

-Successful business communication 

-Presentation skills and public appearance 

-Successful sales skills 

-Project management and participation 

At the end there is a case study that includes all of the topics. 
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